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Effective Underwriting Announcements

What makes [public/community] radio different?

· Our listeners are generally a highly educated audience that tend to be engaged in the community and be buying influencers or decision makers

· Underwriting announcements are generally considered by the listener to be part of the program, and therefore, there are fewer occasions of “tune out”

· Public radio listeners tend to trust the station and therefore, respect the businesses that support the station

To protect the noncommercial nature of [STATION NAME] and to provide you with an effective marketing message, here are some general do’s and don’t’s for your announcement.

DO:

· Use your announcements to build overall awareness of your business, as underwriting credits are generally more informational than promotional. 

· Provide us with important facts, critical points, or background about your business or event for us to use when writing your script(s).

· Include one method to contact you, such as a website or phone number.

· Think about the announcement in the “voice” of the station announcer. Usually this means avoiding words such as “you,” “your,” “our,” and “we,” as these words suggest a personal endorsement from [STATION NAME].

DON’T:

· Use the following language, which is in specific violation of FCC rules:

· Calls to Action (word such as “call,” “visit,” or other phrases prompting action)

· References to Price (actual price, “free,” “on-sale,” “low-cost,” etc.)

· Inducements to buy, rent, sale, or lease (“discount,” “first month free”)

· Superlatives (“guaranteed,” “best,” “greatest,” “most reliable,” etc.)

· Qualitative and comparative adjectives which serve to elevate the image of the business in comparison to others (“experts”)

Spots are limited to [TIME LIMIT] and start with “Funding for [STATION NAME]” or “Support for [STATION NAME].” If you would like to hear a sample announcement, or need any additional information, let us know!

**Final approval of underwriting credit copy lies with [STATION NAME]**

All credits are voiced by station staff. We do not produce spots with music and do not accept pre-produced announcements. Complete guidelines are available upon request
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