[STATION NAME]

Underwriting Guidelines

[STATION NAME] underwriting announcements are carefully crafted to meet business marketing and public relations needs while complying with FCC rules and regulations and station broadcast standards.

These guidelines serve to protect the noncommercial content that public radio listeners value so highly.  In this way, the special integrity of the relationship between the stations and their listeners extends to the underwriter as well.  

FCC requirements dictate that all public radio stations must refrain from using language which suggests or includes the following.

· Calls to Action (word such as “call”, “visit”, or other phrases prompting action)

· References to Price (actual price, “free”, “on-sale”, “low-cost”,” etc.)

· Inducements to buy, rent, sale, or lease.  (“discount”, “first month free”)

· Superlatives (“guaranteed”, “best”, “greatest”, “most reliable”, etc.)

· Qualitative and comparative adjectives which serve to elevate the image of the business (“experts”)

 [STATION NAME] shall take reasonable measures to ensure that credit language is appropriate and noncommercial, as defined by FCC rules and regulations. The station reserves the right to reject announcements that may be deemed to be inconsistent with the welfare and image of [STATION NAME].

Underwriting credits fit in a [LENGTH OF SPOT] time frame. No exceptions made.

Underwriting Credit Guidelines ---Things to Remember

1. All credits begin with standard phrasing. Standard phrasing is counted as part of the 20-second length.  

a. “Funding for [STATION NAME] comes from…” for cash underwriters.

b. “Support for [STATION NAME] comes from …” for non-cash accounts.

2. All underwriting copy is reviewed by station management prior to broadcast. 

3. All credits are voiced by station staff. We do not produce spots with music under.  We do not accept pre-produced announcements.  

4. We generally permit lists of three principal products or services.

5. The name of the business can appear no more than two times.  If the name is in the web address, that counts as a mention. 

6. All copy must be grammatically correct.  Staff will edit copy for broadcast to avoid run-on sentences, inside jargon, etc.

7. Direct solicitation for nonprofit organizations is not allowed.

8. Slogans or logograms are permitted so long as they do not contain comparative or qualitative descriptions of the donor’s products or services.   Slogans are permissible if they are currently being used as a verified element of the business’ marketing mix. 

9. Other than in accepted slogans, words such as “you”, “your”, “our”, and “we” are not permitted, as these words suggest a personal statement on the part of [STATION NAME].

10. Political campaign announcements are not permitted. In addition, no underwriting is permitted for referendums and initiatives.

11. The same guidelines apply to non-profit organizations as commercial businesses. 

12. Messages cannot advocate positions on controversial issues.

**Final approval of underwriting credit copy lies with [STATION NAME]**

For more information on FCC guidelines , consult Section 399B of the Federal Communications Act of 1934, see 73.504(d) and 73.504(e), and FCC 2D 255 (1994.)


